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Stop manage only with descriptive data
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SAS IN FACTS & FIGURES
Global Presence

FOUNDED IN

1976

The world’s 
largest privately 

held software 
company

+14,000
EMPLOYEES 

WORLDWIDE

30% of 
revenue 

reinvested in 
R&D

3.23
USD BILLION IN 
2018 REVENUE

Global growth 
in all 42 years

in 149
countries

88 offices
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HEALTH ECONOMICS:

PREVENTION NEW STABLE INSTABLE MULTI DISEASE

5-10% 30% 40% 15-20%

DIAGNOSE GROUP GENERAL PROFILE

The big trick in health management is to ”left move” all groups which gives significant effects in:

• cost 
• perceived health
• patient satisfaction
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COST TO RUN

INVESTMENT IN DIGITAL 
TRANSFORMATION

ACCELERATING DIGITAL TRANSFORMATION

RUN THE Healthcare & Governments 

DIGITAL TRANSFORMATION

IMPROVE THE Healthcare & Governments 

FUTURE ADVANCED ANALYTICS PLATFORM

AUTOMATION & REAL TIME AGILITY & FLEXIBLITYFTEs/ INFRASTRUCTURE

EXISTING PROCESSES

UTILIZE THE DATA

Cost
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Three main meta problem for Healthcare
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AI - Effect

”left move” has started
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International Institute for Analytics, IIA
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Standard 
Reports

Ad-Hoc 
Reports

Query 
Drill-down

Alerts

Explore

Predict

Optimise

INCREASING THE VALUE OF DATA & CLINICAL ANALYTICS
Potential

Value

Degree of Intelligence

What is the best that can happen?

What will happen next?

Why is this happening?

What actions are needed?

How many, how often, where?

Where exactly is the problem?

What happened?

Change of management focus 
New Technology
New professional competences

Existing focus for Management
Competent professionals
Traditional BI
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Nordic Collaboration… Cleveland Clinic

”Mot slutet av seminariet efterlyste 
också Chris Donovan aktörer i Sverige 
och övriga Skandinavien som vill 
samarbeta med Cleveland Clinic om 
att utveckla prediktiva algoritmer, 
generiska modeller för prevention och 
datadriven screening”

..with global front runners like 
Cleveland clinics



Significant Improvement in Analytic Maturity

Stage 1: 
Analytically 

Impaired

Stage 2:
Localized 
Analytics

Stage 3: 
Analytical 

Aspirations

Stage 4: 
Analytical 

Companies

Stage 5: 
Analytical 

Competitors

Source: 2019 IIA Maturity Survey

3.06

2017

2.17

2014

1.91 2.25 3.21

Lowest 

Score

Median

Highest 

HC 

Score

Healthcare –

Providers Best 

in Class

• Full stage improvement 
from 2014 baseline (2.17 
to 3.06)

• Positions CC as a 
healthcare industry 
leader

• One of the largest 
increases IIA has seen 
for any company, any 
industry in the last 5 
years

• Roadmap designed to 
drive to Stage 4 

2019
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CONTACTS

Ulf HertinPer Nilsson

Industry Director
Healthcare SAS Nordic

Ulf.Hertin@sas.com
072 564 80 18

Sales manager 
Healthcare Sweden

Per.Nilsson@sas.com
072 564 80 31

Mathias Lanner

Data Scientiest lead 
SAS Sweden

Mathias.Lanner@sas.com
072 724 93 53
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